Context: Previous research on store development decision making
• Model development and decision support in economic geography & retail management (Applebaum, 1968; Birkin et al., 2002; Davies & Rogers, 1984; Wrigley, 1988) • Surveys of location planning technique usage (Simkin, Doyle & Saunders, 1985; Hernández & Bennison, 2000; Reynolds & Wood, 2010) • EPSRC project led by Ian Clarke (2000) (2001) (2002) (2003) -Cognitive map methodology -Devised a analogue selector tool
• Challenges in the application of modelling -the role of site visits (Wood & Browne, 2007; Wood & Tasker, 2008) • Role of organisational context in affecting store development decisions (Hernández et al., 1988; Theodoridis & Bennison, 2009; Wood and Reynolds, 2011) 2 Objectives 1. To understand -in practical terms -how store forecasting synthesises codified knowledge from quantitative models alongside experiential and intuitive insights.
2. To conceptualise the ways in which retailers' location planning departments acquire and improve forecasting competence. In doing so, we seek insight into the ways in which forecasting "memory" is retained and developed to inform subsequent analysis and decisions.
Context: Framing store development as a knowledge management problem
• Continuous dialogue between tacit and codified knowledge
• Need to codify tacit knowledge as far as possible (Coff, Coff & Eastvold, 2006) . Overcomes difficulties with knowledge reuse, transfer and its co-ordination between actors & ensures some degree of transparency (Sambamurthy & Subramani, 2005) • The role of communities in negotiating knowledge.
-Encourage 'a common anthropology of socialization, social interaction, interest alignment, and community maintenance, which acts as a vital medium for learning ' (Amin & Cohendet, 2004, p 12) . The mediation between tacit and codified knowledge in forecasting the sales potential of retail development sites
